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Call Office

Urgently
Meeting at 

1400

cancelled

Can you 

meet at 

1500 today
Buy a mobile

phone



People make places and places make people



Connecting People and Places

makes the world work better
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How can the digital world make this come 

true – my challenge to the eco-system?







• Automation

• Prevention

• Prediction

• Productivity



Help me to push the discussion further

What to why
Vertical to 
horizontal

Place to 
people

Needs to 
outcomes



Top of Mind for 
Businesses



Top of Mind for 
Consumers

Top of mind for 

Consumers



Places that…

Work

Think

Give



PLACE

FUNCTIONAL

PEOPLE

Places that work

What people need

Places that think

What people enjoy

EMOTIONAL

Places that give

What enhances 

peoples’ lives

WORLD OF WORK LIFE



HYGGE [hoo ga]

1.the art of building sanctuary and community, inviting  

closeness and paying attention to what makes us feel open  

hearted and alive;

2.to create well-being, connection and warmth;

3.a feeling of belonging to the moment and to each other;

4. celebrating the everyday.

A friendly authentic place – continually new


